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Abstract:  
Religious buildings such as religious places and other holy places are very 
dominant perspectives of religious. Through the times, Religious pilgrimage 

and as a factor for the  have described as real productive of economy
development of services related to these areas. For that, today the religious 
places and tourist attractions sometimes are major supporters of the whole 

present, religious tourism has been considered as a way to economy. At 
s by many groups and create diversity and gets rid of economic problem

tourist authorities. Religious attractions, shrines and holy places attract many 
tourists every year. Residency and reception facilities of this type of tourism 

net cultural context and te -such as hotel and Pilgrims status depend on socio
of each country and tourists and have its special features of each country 
which their diversity is very high. Complexity and density of urban life led 
to lot of people attracted by areas with potential tourism and among them 

ligious powers are more considered. So, in order to areas with cultural and re
cultural places and also enjoy natural -exploit the relaxation in religious

scenes, tourism trends form. This can led to lot of social, physical economic 
with strategic approach can benefits in the society. In this context, planning 

be one of the ways to exploit these opportunities for areas with cultural and 
religious potentials. Among these villages Oraman Takht, Najjar and Hjyj 

 because of their special position have high potential of attracting religious
tourists that for several reasons, optimal and sustainable use of these 
opportunities has not been done so far. For that field research among 300 
people of residents with 30 indicative characters shows that the presence of 
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ial, economic and physical consequences with religious tourists led to of soc
higher emphasis on social dimension. Research also shows that a strategic 
approach based on SWOT model is necessary to strengthen and develop 

age for religious tourism in the study area, a competitive strategy as a pack
policy and strategic planning and management of religious tourism is 

considered fact.  
 
Keywords: religious tourism, sustainable development, strategic planning, 

SWOT, Oraman Takht , Hjyj, Najjar. 
 

 

 

 

 

 


